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Glossary of Digital Marketing Terms
For Real Estate Agents

The world of marketing has changed dramatically in the last decade, and real estate
hasn’t been spared from that shift. Buyers and sellers aren’t waiting for postcards in the
mail or cold calls at dinnertime—they’re searching, scrolling, and making decisions
online long before they ever walk through your office doors.

For real estate professionals, this means that knowing the language of modern digital
marketing isn’t optional. It's the difference between showing up where consumers are
making decisions—or being invisible. Terms like SEO, GEO, drip campaigns, hooks,
and hyper-personalization aren’t just jargon; they’re the playbook for reaching today’s
clients in the spaces where trust is built: search engines, social media, email inboxes,
and video platforms. They are also the language necessary to get the best results from
today’s tools, including Al platforms.

This glossary is designed as a practical reference. Each definition explains not only
what the term means but also why it matters in the context of real estate. Whether
you’re writing listing descriptions optimized for Google, building video content for
Instagram Reels, nurturing leads through an email sequence, or preparing your brand
for Al-driven search engines, these terms form the foundation of effective modern
marketing.

By learning this vocabulary, real estate professionals gain more than technical
knowledge—they gain fluency in the strategies that drive visibility, trust, and ultimately,
more transactions in a digital-first marketplace.

Core Concepts

Digital Marketing: Promoting products or services using online channels like search
engines, social media, email, and websites.

Inbound Marketing: Attracting customers through valuable content and experiences
instead of pushing ads.

Outbound Marketing: Traditional push strategies like display ads, cold email, or direct
mail.
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Content Marketing: Creating and distributing valuable content (articles, videos,
infographics) to attract and retain an audience.

Growth Marketing: Data-driven marketing focused on rapid testing, scaling, and
optimizing every stage of the funnel.

Performance Marketing: Paid marketing tied directly to results (clicks, leads, sales),
often on a cost-per-action basis.

Consumer Personas/Avatars: Semi-fictional profiles of your ideal clients, built from

real data and insights, that help Realtors tailor marketing messages, choose the right
channels, and address client needs more effectively.

Analytics & Metrics

KPI (Key Performance Indicator): A measurable goal like conversion rate or cost per
lead.

OKR: (Objects and Key Results): A different approach to setting performance goals
and measurable supporting results to ensure that an agent or brand is on track to reach
their goals.

Conversion: When a user completes a desired action—purchase, sign-up, download,
etc.

Conversion Rate (CR): Percentage of users who take the desired action.

CTR (Click-Through Rate): Percentage of people who clicked an ad or link compared
to impressions.

CPC (Cost Per Click): What you pay per click in a paid campaign.
CPM (Cost Per Mille): Cost per thousand ad impressions.
CAC (Customer Acquisition Cost): Average cost of acquiring one new customer.

LTV (Lifetime Value): The total revenue a customer is expected to generate over their
relationship with a business.

Attribution: Assigning credit to the touchpoints that led to a conversion.

Bounce Rate: Percentage of visitors who leave a page without taking action.
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Engagement Rate: Interactions (likes, comments, shares, clicks) divided by audience
size.

Search & SEO

SEO (Search Engine Optimization): Optimizing content to rank higher in search
engine results.

On-Page SEO: Optimizations you control on the page—headings, keywords, meta tags,
structure.

Off-Page SEO: External signals like backlinks.

Technical SEO: Site speed, mobile optimization, structured data.

SERP (Search Engine Results Page): The page of results you get on Google.
Featured Snippet: The 'position zero' answer box at the top of Google search results.

Keyword Intent: Understanding whether a searcher is informational, navigational, or
transactional.

Local SEO: Optimizing for searches tied to a location ('near me').

Paid Advertising

PPC (Pay-Per-Click): Paid ads where you’re charged per click.

Retargeting / Remarketing: Ads served to users who already visited your site.
Display Ads: Banner/image ads across websites.

Programmatic Advertising: Automated buying of digital ads via Al and real-time
bidding.

Lookalike Audience: Audience generated by ad platforms that resembles your best
customers.

ROAS (Return on Ad Spend): Revenue generated per dollar spent on advertising.
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Social Media Marketing
Organic Reach: How many people you reach without paid promotion.

Engagement: Likes, shares, comments, clicks.
Influencer Marketing: Partnering with individuals who have large, engaged audiences.

UGC (User-Generated Content): Content made by customers/fans rather than the
brand.

Social Listening: Monitoring social platforms for brand mentions, sentiment, and
trends.

Community Management: Engaging with audiences through replies, comments, and
groups.

Virality: Content that spreads quickly through shares and word of mouth.
Content & Creative

Evergreen Content: Content that stays relevant long-term.
Micro-Content: Short-form content like tweets, reels, or TikToks.

Interactive Content: Quizzes, polls, calculators—content that requires user
participation.

Storytelling Marketing: Using narrative techniques to connect emotionally with the
audience.

Content Repurposing: Reusing content across platforms (e.g., turning a blog into a

video).

Email & CRM

Email Automation: Pre-set emails triggered by actions (welcome series, cart
abandonment).

Drip Campaign: A sequence of scheduled emails to nurture leads.

Open Rate: Percentage of recipients who open an email.

T: 540.455.3350
E: hello@matthewrathbun.com



(R) Matthew

Click-to-Open Rate (CTOR): Clicks relative to opens.

Personalization: Tailoring content/emails to individual user data.
Segmentation: Dividing an audience into groups for targeted campaigns.

CRM (Customer Relationship Management): Software for managing customer data
and interactions.

Lead Scoring: Assigning a numerical value to leads based on behavior, demographics,
and engagement.

Email Sequencing: A pre-planned series of emails automatically sent to a subscriber
or lead based on timing or behavior.

Triggered Emails: Emails automatically sent based on a user’s action.

List Hygiene: Cleaning inactive or invalid email addresses to improve deliverability.
Opt-In: User consent to receive marketing emails, can be single or double opt-in.
Pipeline Management: Tracking deals through defined stages in the CRM.

Omnichannel CRM: CRMs that connect email, SMS, chat, social, and offline events
into a single record.

Funnels & Journeys

Marketing Funnel: Stages a customer goes through: Awareness — Consideration —
Conversion — Retention — Advocacy.

TOFU/MOFU/BOFU: Top/Middle/Bottom of Funnel.
Lead Magnet: Free resource offered in exchange for contact info.
Nurture Campaign: A sequence designed to move leads closer to buying.

Customer Journey Mapping: Visualizing every step a customer takes with your brand.

Al & Emerging Tech

GEO (Generative Engine Optimization): Optimizing content for Al-driven engines like
ChatGPT or Gemini.
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Al Hallucination: When Al generates false or misleading information with confidence.

Synthetic Media: Al-generated media such as images, videos, or audio.
Predictive Analytics: Using Al to forecast consumer behavior.
Recommendation Engines: Al systems suggesting products or content.
Generative Search: Search engines that generate answers instead of listing links.

Zero-Click Content (Al Edition): When users get answers directly from Al without
visiting your site.

RAG (Retrieval-Augmented Generation): Al pulls in verified sources before
answering.

Al Bias: Systematic errors in Al outputs due to skewed training data.

Multimodal Al: Al models that process multiple formats (text, image, video, audio).
Hyper-Personalization: Delivering 1:1 marketing in real time using Al signals.
Ethical Al Marketing: Ensuring Al tools are transparent, fair, and privacy-conscious.
Video Marketing

Hook: The opening few seconds of a video designed to grab attention.

Retention Rate: Percentage of viewers who keep watching past certain points.
Watch Time: The total minutes watched across viewers.

Thumbnail: The preview image people see before clicking.

Aspect Ratio: The shape of the video frame (16:9, 9:16, etc.).

Overlay Text: Text added on top of video for emphasis.

Captioning/Subtitles: Text of what’s being said, improving accessibility.
Story Arc: The narrative flow of a video.

Looping Content: Editing a video so the end flows into the beginning.
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Evergreen Video: A video that stays relevant long after publishing.

Trend Hijacking: Using trending audio, memes, or formats.

UGV (User-Generated Video): Videos created by your audience or customers.

REAL ESTATE MARKETING FUNNEL
AWARENESS

INTEREST

RETENTION & ADVOCACY
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